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Impact of Law: Professor Lawrence M. Friedman from Stanford Law 

School gives a public lecture in CityU 

 

18 Feb 2014  

-Louis Liu  

  

“The ignoring of impact is a defective side of 

legal education,” said Professor Lawrence M. 

FRIEDMAN in a lecture held in the City 

University of Hong Kong. “The impact of any 

law, rule, decision, regulation can never be 

assumed simply by studying the text—it is 

always an empirical question; side-effect, 

impact of the law for the most part is 

completely ignored in our legal education.” 

 

 

The School of Law had the pleasure to invite Professor Lawrence M. Friedman from 

Stanford Law School to give a one-hour lecture titled “The Impact of Law” on 14 Feb 

2014. An internationally renowned, prize-winning legal historian, Lawrence M. 

Friedman has for a generation been the leading expositor of the history of American 

law to a global audience of lawyers and lay people alike—and a leading figure in the 

law and society movement. He is particularly well known for treating legal history as 

a branch of general social history. From his award-winning History of American Law, 

first published in 1973, to his American Law in the 20th Century, published in 2003, 

his canonical works have become classic textbooks in legal and undergraduate 

education. Professor Friedman is a prolific author on crime and punishment, and his 

numerous books have been translated into multiple languages. He is the recipient of 

six honorary law degrees and is a fellow in the American Academy of Arts and 

Sciences.  

 

According to Professor Friedman, there are two macro-questions which dominate 

research and theory on law and society. One is about the sources of law; the other is 

about the impact of law. Many studies are implicitly studies of impact, but there are 
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surprisingly few studies that are explicitly about the way particular kinds of law 

impact society.   

 

 

Any study of impact must consider how legal messages are communicated to their 

audience; how the audience understands or misunderstands the message; and what 

factors determine how the subjects of the 

message respond. There are three major 

clusters of factors: rewards and punishments; 

peer pressure; and moral factors, including the 

vexed notion of legitimacy. Professor Friedman 

regards how they work in harmony and what 

happens when they conflict a fascinating and 

difficult subject.  

 

 

 


